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Our Brand



11 Overview

I} unitedex  Fresh Start.
Bold Vision.
New UnitedLex.

Born on January 28, 2019, the new UnitedLex brand differentiates us from
competitors across the spectrum. It signals our willingness to explore the
art of the possible, stand tall, and strike a new path—rising above in every
market we target. This transformation demonstrates our strength as the
leading enterprise legal services company and positions us for growth.

Our collective pride and determination to succeed—and our core technology,
innovative processes, global footprint, and dedicated professionals—uniquely
define UnitedLex in the legal industry. Our new brand, from logo to color to
imagery to messaging, reflects who we are as an organization—influential,
strong, versatile, and friendly. Because the brand is rooted in the essence of
our values, it is authentic. And that makes it powerful.
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1.2 Brand Positioning

UnitedLex was designed to change how corporate law departments conduct business. We reimagine
legal service delivery with a focus on eliminating inefficiency, increasing transparency and
responsiveness, controlling costs, enabling budget predictability, and providing lawyers with the skills
and technology they require to meet modern clients’ needs. We empower lawyers and other elite
professionals to operate at their highest value—providing critical and strategic legal guidance to their
clients.

UnitedLex pioneered the Enterprise Legal Services (ELS) model, which uniquely combines consulting,
technology, and process with legal expertise to guarantee value capture—performance gains, risk
reduction, and cost savings. Expert ELS application provides a matrix-based assessment of how all legal-
related elements (including compliance, outside law firms, and other providers) are best coordinated
and rationalized within a client’s corporate structure. Our guarantee provides clients with budget
certainty year-over-year and confidence in achieving transformation throughout their organizations.

Effective execution of ELS demands a singular focus on the law, integrated global delivery, ability to
fund any size client investment, and expertise in designing and deploying the most innovative legal
solutions. Anchored in the law and built for transformation, UnitedLex incorporates proven technology
and satisfies the latest legal and regulatory requirements in more than 30 jurisdictions worldwide.

Enterprise Legal Services for the New Landscape
Combining innovative service models, digitally powered solutions, management consulting, and legal
expertise to revolutionize the legal industry.

Anchored in the Law, Built for Transformation
Decades of experience supporting the largest and most complex legal challenges facing the world’s most
important companies.

Revolutionizing the Legal Industry With Technology
Cutting-edge digital strategies and software solutions to optimize performance, increase the speed of
business, and reduce costs for corporate and law firm clients.

Earning the Trust of Leading Corporations and Law Firms
Significant investment and intellectual capital to bulletproof our solutions and build client trust.

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019 5



1.3 Corporate Values

Inspired Innovation

Learn constantly

Challenge the status quo
Engineer better solutions

Pursue unsolved problems
Apply leading innovation to legal
Support each other’s ideas
Empower colleagues to innovate
Build relationships that inspire
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Absolute Ownership

Be accountable

Break free from siloes

Admit and learn from mistakes
Put client interests first

Make data-driven decisions
Understand and execute goals
Align intention with commitment
Succeed and fail as a united team

Complete Trust

Operate as a cohesive team
Assume good intent
Communicate candidly, listen first
Respect our colleagues

Forgive mistakes

Show support and loyalty
Embrace diversity

Demonstrate integrity



1.4 Brand Attributes

There are four attributes that characterize

[ ]
the UnitedLex brand. They define how we I n ﬂue ntlal

look, sound, and behave, both internally . . . . .
and externally. As keepers of the brand, it A quiet, consultative power built on expertise; credible,

is our job to make sure that all of our . .
communications are consistent with these authoritative
personality traits.

Versatile

Responsive to the market, redefining what solutions look like;
more nimble and flexible than traditional companies

Strong

Industry expertise and broad geographic footprint, bolstered by
unrivaled investments and financial security

Friendly
Human; approachable, accessible; sensitive to the emotional
challenges of change
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2.1 Basic Elements Overview

This section summarizes the basic elements—
logo, logo lockup variations, color palette,
imagery, typography—in our visual system.

All elements are designed to work in harmony.
When combined, they convey the richness and
strength of our brand.

Color

The market is saturated with blue color
schemes, yet not many brands in our space
use red. We explored a variety of hues to find
“our” Scarlet Red and chose inky Midnight
Blue to reflect our roots.

Logo

The logo is an evolution of the shield and also
resembles the letter U. The openness and
vertical lines symbolize our upward growth.

Typography

Our name appears in a contemporary sans
serif font (Hellix) and we customized the
square tittle over the “i” to make it unique. We
also use a traditional serif font (Publico) for
balance.

IMAGERY

The collection of artistic black and white
photos conveys strength, influence, and
transformation. The monochromatic color
scheme balances the bold Scarlet Red.

Primary colors

N
A

Typography

AaBbCc
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Publico
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789!\@#$%"&*

Hellix
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789\@#S$ %N &*



2.2 Logo

Our logo comprises two elements: a symbol Logo
and a wordmark. In general, the elements
should appear together, but the symbol is

designed to be strong enough to stand on "
its own. The default logo appears in Scarlet U t d L
Red (Pantone 192) and is used on white n I e ex

backgrounds for both monochrome and
full-color applications.

In instances where the default logo on a Symbol
white or bright background is not possible,

the logo can be used in its knockout form,
preferably on a background of Scarlet Red or
on a darker photographic background.

A grayscale version of the logo is available
for use in non-color applications.

Wordmark

UnitedLex

Grayscale logo Knockout logo

[l unitearex R RVEESETPS
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2.3 Clear Space and Minimum Size

Clear Space

Clear space is the area that is required around
the outside of our logo, equal to the height of the
uppercase “U” in the UnitedLex wordmark. It
must be kept free of other graphic elements, such
as headlines, text, and images.

Minimum Size

The UnitedLex logo is restricted to 1.6 inches
(40.6 mm) minimum length for print and 94px for
digital applications (72 dpi).

The minimum size requirements should be
adhered to proportionally if using either the
wordmark or shield symbol independently.
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Maintain minimum clear space on all sides of the logo, logomark and logotype.
Minimum clear space is the height of U in the wordmark.

Minimum size - Print

1.6 inch (40.6mm)

[l uritediex

Minimum size - Web (72 dpi)

94 px

Il unitedtex

1"



2.4 Incorrect Usage

A strong brand identity depends on consistent
presentation. Misuse of the logo may cause people
in the marketplace to misinterpret or not easily
recognize the UnitedLex brand.

Follow these simple rules when using the logo on
branded communications:

¢ Do not rotate, stretch, slant, condense, or alter
the logo in any way.

¢ Do not alter the colors.
¢ Do not enclose the logo within a holding shape.

¢ Do not use the logo on colored backgrounds that
will blend or vibrate with the logo.

¢ Do not recreate the logo using a different font.

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

tedLex

I|||||| LiiitedLex

cX

[l yritedLex
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Core Elements



3.1 Color Palette

Our principal color is Scarlet Red
(Pantone 192), selected for its depth
and richness.

The core brand color palette consists
of two primary colors and three
secondary colors, paired with three
neutral grays: Light, Medium and
Charcoal.
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Primary colors

Scarlet Red
Pantone 192C
#eb0045

R235, GO, B69
C1, M100, Y70, KO

Secondary colors

Neutral colors

Medium Blue
PANTONE 4150C
#0070C0

RO, G112, B192
C87, M54, Y0, KO

Light Gray
PANTONE 291C
#0070CO

RO, G112, B192
C87, M54, YO, KO

Black
PANTONE 6C
#101820

R16, G24,B32

C100, Mé1, Y32, K96

Midnight Blue
Pantone 275C
#201747

R32, G23, B71

C97, M99, Y38, K44

Teal

PANTONE 7716C
#009999

RO, G153, B153
C78,M7,Y38, K9

Medium Gray

PANTONE COOL
GRAY 9C

#75787B
R118, G119, B123
C56, M46, Y44,K10

White

#FFFFFF

R255, G255, B255
C0, MO, YO, KO

Purple
PANTONE 2725C
#685BC7

R117, G97, B204
C73,Mé68, YO, KO

Charcoal Gray
PANTONE 7540C
#4LALF55

R74,G79, B85

C69, M59, Y52, K33



3.2 Brand Typography

Our principal typefaces (fonts) are Publico and
Hellix. Both are formal without being cold

or technical, and approachable without being
too casual or playful.

Publico is a serif typeface available in three
distinctive variations—Publico Text, Publico
Display, and Publico Banner. Use Publico Text
with reading in mind. Publico Display was
created for more prominent headline usage,
and Publico Banner was created for use at
huge sizes, with its exaggerated contrast
between thick and thin strokes.

Hellix is a modern geometrical sans-serif font
family. There are eight weights of Hellix, with
regular, Medium and bold being preferred for
use with UnitedLex branding.
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Publico Headline

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!\@#$%"&*

Publico Banner

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!\@#$%"&*

Publico Text

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!\@#$%"&*

Hellix

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789\ @#S%N&*
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3.3 Microsoft Typography

In Microsoft Word and PowerPoint documents,
use Arial in place of Hellix and Georgia in place of
Publico.

Use Georgia or Arial Bold for most headlines

and display applications. Use Arial for text and
supporting copy.
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Georgia

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789! @#$%"&*
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopgrstuvwxyz
0123456789!@#$% N &*

ABCDEFGHIUJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789!@#$%"&*
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3.4 Photography Styles

Photography is a crucial component of the
UnitedLex brand. We curated a collection of
artistic black and white architectural photos for
our website and marketing collateral to convey
strength, influence, and transformation. The
monochromatic color scheme of the photos also
serves to balance our bold Scarlet color. When
using photos of people, the preference is for
strong, candid shots that reflect the diversity of
our organization.

[Note: At the time of the website launch, the
decision was made to not replace the team photos.
It is recommended that new photos be taken to
reflect the new brand style.]

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

i
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3.5 Corporate Description

Our official corporate description, also
known as our “boilerplate” language,
encompasses what we do, how we do it,
and our business philosophies.

We use the boilerplate in:

Corporate collateral

RFPs and contracts

Social media sites

Event sponsorship materials

UnitedLex—the world'’s leading enterprise legal services
provider—drives transformation throughout the entire
legal ecosystem. UnitedLex was founded in 2006 with a
singular mission to improve the performance of leading
corporations, law firms, and academic institutions.
Since then, more than 2,700 attorneys, engineers,

and consultants across four continents have deployed
innovative service models and digitally powered solutions
that deliver unparalleled business impact resulting

in risk mitigation, efficiency improvements, and cost
optimization for clients around the world.

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019
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3.6 Icons

There are six approved business unit Business Unit Identifier Icons
identifier icons. These icons are @NAOISEA s
by the branding team and should not be —
altered or substituted in any way. w
(_llﬁ Law Department Consulting

Icons appear in Midnight Blue and
Scarlet Red or knocked out in white.

Additional icons created for internal use —— Corporate & Commercial Services

or as part of UnitedLex business
proposals should adhere to the same
corporate color palette.

Litigation & Regulatory Services

Intellectual Property

Compliance & Data Protection

Financial Documentation Services

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019



3./ Patterns

The brand toolbox includes a variety of bold
patterns in both vertical and horizontal
formats. They are available for a wide range
of applications, from large-scale uses such as
environmental graphics and advertising to
small-scale brochures and email campaigns.

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019
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Digital Elements



4.1 Digital Typography
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Publico Headline

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!\@#$%"&*

Publico Banner

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!\@#$%"&*

Publico Text

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789!\@#$%"&*

Hellix

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789\ @#S%N&*
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4.2 Website Navigation

Desktop
) ueitedtex Services About Mows B Insights Coreers  Contact (),
Our website navigation is designed to optimize P o e s s Poisay Sarias
user experience. We sought ways to clearly s e bao e monos oo T
direct users to .the content they seek by using , B R S
short, descriptive list items—mindful not to | 7 e ol [ i o

sacrifice usability for search engine optimization.

GSEE” \\\\\RA

/-/ Anchored in the Law, Built for
/- Transformation

Decodes of experience supporting the largest ond most complex legal challenges facing
¢ the world's mest important companies.

_'\;?\" PLUAREALRREARRRAN R \ 1 NN
‘\‘ | i e .-""\\ '\\\ \\ W \ \! \
7., ANANETARUAREA A RRNARANNY A\ '
Mobile
||||"| UnitedLex X

Search Q
Transformation
Technology
Trust
Services v
About v
News & Insights v
Careers
Contact

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019 23



4.3 Website Banners

Text
The banner text is composed of a headline
(Publico) and a subheadline (Hellix).

White Field
Set opacity to 100% in the white rectangle.

Imagery

A supergraphic should be placed behind the
text and white field with opacity set to 30%.
supergraphic should be sized such that it
occupies the full height of the banner.

Button

Our buttons appear below the white field
as a Scarlet Red rectangle with white text
(all-caps Hellix).

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

Services  About Mows&insights Coreors Comtoct ()

|||]||| UnitedLex Transformation  Technology  Trust

Enterprise Legal Services for the
New Landscape

Combining innowe wice models, digitally powered sclutions, manogement consulting "
and legal expertise to revolutionize the legal industry
. 4L,

Text Imagery

Button White field

24



4.4 Email Banners

Executive email

Staying United

Internal email

Staying United

Art of the Possible

UnitedLex Employee
Recognition Program

Newsletter

||||||| UnitedLex

Connexions

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

OCTOBER 2019
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4.5 Email Signature

Arial 10pt
Midnight Blue

UnitedLex + 11pt
Scarlet Red

Link
Medium Blue RO, G112, B192

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

Sample email signature

Dan Reed
Chief Executive Officer

UnitedLex
T:954.559.2579
dan.reed@unitedlex.com

26



Corporate Templates



5.1 Business Card

Size: 3.5" x 2"

Typography:
Publico Text Bold 7 pt

Color:
Name: Scarlet Red
Title/Contact information: Midnight Blue

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

UnitedLex

Cortney R. Nathanson
Vice President of Global Marketing

T 646 6641010
M 917 523 0595
E cortney.nathanson@unitedlex.com

100 Broadway, 22nd Floor
New York, NY 10005

28



5.2 Standard Letterhead

Size: 8.5" x 11"

Typography:
Corporate Address: Publico Text 8/11pt
Body Copy: Arial 10pt

Color:
Address: Midnight Blue

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

||||| II UnitedLex 100 Broadway, 22nd Floor

New York, NY 10005
unitedlex.com

18 October 2018

Mr. John Doe
6130 Sprint Parkway, Suite 300
Overland Park, KS 66211

Dear Mr. Doe:

Ucimporro que pa illabo. Modi id que excepre ptaspis preperios denis repelen dessed exeruptas acerion perunt. Am,
omnis soluptur reic te rerchic idemperum hici coribus, cum apitis recusanim eatecto con repudanis velitate nieniam dolo
offictatios acium explita ipsunt inctas mi, inverumque que nos a num ant.

Am nonsequi aut aperemquatem esed maiorrovit odipsam, quas doloris nonse dolecto qui inimod et illorepudit hilique
conet quibus, sant volum, occum recestemod quodi restis expliatis a sequas uteni oditatiandis esti optae mint vidigen
imiliquidunt andus et, verovid que noneces ecabore peruptiatur? Esendae velitaquatis ut atiusae cullorr uptatis quiam
fugitat uribus dolenisquis mil mil modis ducium faceptatium quo et doluptae con rem. Nequi ut volesto corenis nam
dolupta turepe voluptatur audit et as imet harum non cumquat aut pa quas esto is verunt labores nullatis eicia con cus.

Obite nestiorecus accae. Et raepel expelibus solut occusci entemqui utem aut explatiur reptatem fugitatem ex erum ab
inctur reriorehendi rehenit pa nim consequo ex ea cum, cusaped mod escimus simus mil moditia ipita sa dolectur? Uptia si
sumet quatem dolorumqui accae illab id que sunt quat dolupti asperum accusam labore pre voluptae volum eos aut omniet
voluptaquis pa volor am et a si auta debita cus, qui deror aut alis sae corio bla sequam quam ilitat imaximpore voluptasi id
et, ut et dipiet reptam volor reratusa cuptaspel moluptatem alicipienim fuga. Ficiasped ut intotate eveliquata explaut aturis
rae corempe ratios restia nus sequam, odita sequatur aligendem auda que minienti soles voloremodi ulparup tatusae quo
volore dolum natis derorate quis explit, ulpa velendit alis dolorer ovidus aliquam fugit aliquo que dunt ab ipiendae volessi
magnient laut maximus.

Sincerely,

Cortney R. Nathanson
Vice President of Global Marketing

29



5.3 No. 10 Business Envelope

Size: 4.125" x 9.5"
l | | | | I | Un |ted Le)( 100 Broadway, 22nd Floor

New York, NY 10005

Typography:
Publico Text 8/11pt

Color:
Address: Midnight Blue

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019



5.4 9x12 Envelope

Size: 9" x 12"

l || ||| I UnitedLex 100 Broadway, 22nd Floor
New York,

ork, NY 10005

Typography:
Publico Text 8/11pt

Color:
Address: Midnight Blue

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019



5.5 Mailing Label

Size: 2" x 4"

Typography: l”"ll UnitedLex
Publico Text 8/11pt

Color:
Address: Midnight Blue

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

100 Broadway, 22nd Floor
New York, NY 10005
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5.6 Proposal Template

Size: 8.5" x 11"

Typography:

Title: Georgia

Secondary Headings: Arial Bold, Georgia
Copy: Arial

Color:
Titles: Midnight Blue

Secondary Headings:
Scarlet Red, Midnight Blue

Body Copy: Midnight Blue

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

[ uritectex

[Client]
|Project Name]

[DATE]
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5.7 Powerpoint Presentation

Our PowerPoint template reflects
industry best practices regarding
presentation format, with a 16:9
slide size ratio. We have included a
secondary color palette to enhance
visual interst for graphics-heavy
decks. There is an extended
lookbook demonstrating their
appropriate usage with respect to
graphs, charts, tables, and other
visual elements.

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

I uniteetex

Corporate Overview

October 30, 2019
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Usage Examples



6.1 Advertising

Mente dis et nos sentis orum veristis sulto Caturaequos probus,
pont. Ad ariorissicam opostra voltum omaior acientiacre
comnemque fac vendesturbi pone aperipi enatuidelici patraet
factus noc rem dium patum vocas ium sermis; Catu es senatuus

ocustem, erem es i es rem efessent
etid consunum concupi miliaed ad inclem norarbenari sa iaest
aucomnes con ne pra. unitedlex.com

l”"ll UnitedLex

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

Innovation needs
a champion.

Mente dis et nos sentis orum veristis sulto Caturaequos probus,
pont. Ad ariorissicam opostra voltum omaior acientiacre
comnemque fac vendesturbi pone aperipi enatuidelici patraet
factus noc rem dium patum vocas ium sermis; Catu es senatuus
andienatquos ocustem, erem es liemuremus es rem efessent
etid consunum concupi miliaed ad inclem norarbenari sa iaest
aucomnes con ne pra. unitedlex.com

”H”l UnitedLex

[R]evolutionizing Law

|Our enterprise solutions combine legal
consulting, technology, and process

to guarantee performance gains, risk
reduction, and cost savings.

unitedlex.com

l””ll UnitedLex

Change needs
a champion.

Mente dis et nos sentis orum veristis sulto Caturaequos probus,
pont. Ad ariorissicam opostra voltum omaior acientiacre
comnemque fac vendesturbi pone aperipi enatuidelici patraet
factus noc rem dium patum vocas ium sermis; Catu es senatuus
andienatquos ocustem, erem es liemuremus es rem efessent
etid consunum concupi miliaed ad inclem norarbenari sa iaest
aucomnes con ne pra. unitedlex.com

(Il unitedtex
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6.2 Social Media Cards

“Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diam nonummy nibh euismod

tincidunt ut laoreet.”

Firstname Lastname
Title

”l”" UnitedLex

g ) Are you ready for CLOC2019 next week? UnitedLex
is thrilled to present our case study on how The We

% Company WeWork optimized its legal department

ST, to create a stable foundation and sustain its aggressive
e growth.

i Join us May 15 at 10:30 am PDT . We hope to see you
t & CLOC there!
iy

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam

: nonummy nibh euismod

‘ tincidunt ut laoreet.

(% |||U'tdL
\ . N ”H nitedLex

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019
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6.3 Email Templates

||||||| UnitedLex

Connexions

Welcoma to Gonnexdons. a mundup of the Latest news and Insighs from UnitedLex. Read belaw
ta bearn more about how UsitedL e s [fjevoldionizing the legal industry

. )

The Importance of Becoming a Digitsl Lawyer

Frary tay s s s aht T e maresmanan asme]
0 gl ity e s 5 8 R s
rosrn s Wi, Liniedh.ex CEC Dun et shaves Wt
i 51 s GGl UrelrBr g i CarcapE can e
yur) apsabinh, anc acunce s canears

+ Ay o Seme tesl s co deratate Bee
bt of rrrigeng gl st b e v b et
=

Lagal Gaak Fusla the Global Lagal Tech Convarastion

Ligel a4, workTh Srarsar gal WCRciogy ik, wll airact
210004 Bonght lasdins. Wcheciapats. aed woal nacvalan

Loreton bt Raburs mis B, 100 sgaskars. Durng Bha bading
Banies, Lige Gan & pesbukits ot S8 Butinass Sotesl s

o churd EIN Ttk (5 (4 Ciechbran on P mctancs

o s W a6 s P o s
P

oo Arstrens Lagal ek Hew k.
impeortance of

Staying United

Dear Team,

Today UnitedLex has taken a major step toward integrating and ing the i ial property
({IP) services of iRunway, a former UnitedLex division. We have created a new home for our combined
IP services on the Intellectual Property solutions page of cur website. This page also links to an
ecommerce page, where customers can purchase technology |P teardown reports that include detailed
product disassembly analyses for the latest mobile technologies.

| encourage you to visit the new IP solutions page—it is an excellent overview of all cur IP services and
expertise—and, when appropriate, share it with your clients and prospects. With our unmatched scale,
geographic reach, and financial backing, UnitedLex can provide former iRunway customers with
enterprise-level solutions that can drive their businesses forward. Going forward, the old iRunway
website will redirect seamlessly to unitedlex_com.

I'm thrilled about the expansion of our global IP business and the accompanying website update to fully
describe our offerings. Thanks to the Marketing team for their dedication on seeing this to fruition.

If you have any questions, please feel free to reach out to me directly.

Best regards,
Joe Dearing
E Vica P , Global Ir | Property Solutions

© 2019 UnitedLex | UnitedLex Brand Identity Guidelines | October 2019

[ unicoctex

The Future of
Law is Now

HOVEMBER 12, 2098

Desar Executive,

With th

and the practs
delivery of legal serv
company incurring legal fie
delivered by parmering with an enterprise le
ider transkates into millions of dollars of incremental

f law, new models for the sourcing and
Fortune 500
the savings

Provider in the world. We w :rl porare
legal ream, procurement, operatic . 1T, and finance
to drive digital rransformation and deliver egic
Dbusiness impact across the entire entery

To learn more about how vour company can achieve a
3% spend reduction through U px's Enterprise
Legal Services transformation, access our Enferprise
Legal Services Overview,

IF you have any questions, please feel free o contact one of
QUr exXperts,

About Unitedlex

UnitedLex is the leading enterprise legal services provider
that drives digital transformation throughout the corporate
Teggal evosystem, UnitedLex was foun whed in 2006 with a
singular mission 1o improve the performance of b
corporations, law firms, and a
Since then, more thal

solutbons thar del
in risk mitigion, efficiency improvements,
aptimization for clients around the world

UnitedLex
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